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OFFICE NEWS

BOARD OF DIRECTORS CANDIDATES SOUGHT
Each year the terms of four members of the board expire. The governance committee is responsible for slating candidates for election each year. If you are interested in serving on the board or would like to suggest someone, please read the Article VI of the Bylaws in the 2003 CBPA Directory for the qualifications and send suggestions to the executive director by September 1, 2003. The election is held in late fall each year.

CatholicsRead.ORG Program Underway

The CatholicsRead program will be launched this fall in conjunction with the Catholic Conference of Ohio. At this time we are dedicating the majority of our time to promote the success of the NEW program. In lieu of a Professional Skills Workshop this fall we will be concentrating our energy on a reception to launch the program for our membership and any diocesan directors who will be attending the conference on Thursday, September 25, 2003. Complete details for the event will be sent by email as soon as the plans are finalized. In addition, CBPA will have a booth at the OCEA conference to demonstrate the CatholicsRead program.
Forms and information regarding the program can now be found at CatholicsRead.org.

DIRECTORY PRINTED AND AVAILABLE

The 2003 CPBA directories have been printed and were distributed at the BEA and RBTE shows in May. Directories were mailed to those members who did not receive their copies in either St. Charles or Los Angeles. In addition, the website will be updated to reflect the new directory listings. The current CBPA membership is 85 publishers and 24 service and individual memberships. 

The bookstores on our CBPA mailing list that did not receive a copy of the 2003 CBPA Directory in St. Charles or Los Angeles will be mailed a directory by the end of June. We will include the CatholicsRead.org flyer that was designed for bookstore participation.  

Mailing List available for rental

The CBPA Catholic Bookstore list is available for rental to members for $145 ($200 for non-members) for one-time use in a fiscal year. At this time we have 1370 Catholic Bookstores in our database. If you are interested in renting the list, contact the office cbpa3@aol.com
Continued on page 2
CBPA PROGRAMMING
Plan ahead: 

Reception and Presentation
in conjunction with 

Catholic Conference of Ohio
Cincinnati, OH
Thursday, 
September 25, 2003
Topic: Reception in celebration of CatholicsRead.org launch.
CONTACT US
Please add the contact information for the Office to your address book and share 

it with others who need it. 

Catholic Book 

Publishers Association

Terry Wessels

8404 Jamesport Dr.
Rockford, IL 61108

Ph: 815-332-3245

Fax: 815-332-3476

Email: cbpa3@aol.com
Web: www.cbpa.org
We encourage you to distribute (via email, photocopying, or other means) this newsletter 

to others.
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Make it happen! Participate!
OFFICE NEWS
Continued from page 1
CO-OP EXHIBITS
CBPA had booths at both the Religious Booksellers Trade Exhibit (RBTE) on May 27-30, 2003, in St. Charles, IL, and at Book Expo America (BEA) on May 30-June 1 in Los Angeles, CA. CBPA’s presence at both shows provides exposure for our association and for those members who wish to participate in the co-op book exhibit.  
There were five publishers with 32 titles present in Los Angeles at BEA. The 2003 RBTE show in St. Charles this May had one publisher with 7 titles represented. Most of our members have their own booth at RBTE so this becomes a time to focus on new memberships and on our affiliations with bookstores that sell to the Catholic market. To encourage bookstores to stop in and see our booth we handed out the 2003 Directory and we encouraged the use of the CBPA Birthday Book Club and the promotion of the NEW CatholicsRead program. The response to CatholicsRead was outstanding.
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FINANCIAL REPORT
Summary of the Treasurer’s Report submitted at the May CBPA Board Meeting by Jean Larkin

At our recent board meeting in St. Charles, it was again evident that our finances are in good shape. We are midway through our fiscal year and have already achieved 73% of our projected income and have only 41% of our projected yearly expenses. 

It is important to point out that our good financial picture is due in large measure to the way our members have paid their dues responsibly. A big “thank you” to all of you for your cooperation. This helps us continue to sponsor quality programs, like our recent workshops, and to provide needed services to all members. 

You may contact Jean Larkin or Terry Wessels with questions or comments regarding CBPA finances. 

RECORD ORDERS FOR “SPIRIT OF BOOKS” AT RBTE
Thirty-nine Catholic bookstores ordered a record 148,300 copies of the Fall “Spirit of Books” catalog during the recent RBTE. Catalogs will ship to stores the week of August 18th. Charles Roth noted that many high quantity orders are received during RBTE (these orders are discounted when purchased during the show). We are working with Spring Arbor Distributors to have them stock all titles in the catalog.


Continued on page 3
CBPA BOARD OF DIRECTORS—COMMITTEES

President:

JOHN D. WRIGHT (2000-2002)

Director of Marketing

World Library Publications

A division of J. S. Paluch

3825 N. Willow Road

Schiller Park, IL 60176-2309

Ph: 847-233-2742; Fax: 847-671-5715

Email: wrightj@jspaluch.com
Governance committee chair

Vice President:

KAY WEISS (1999-2004)

Marketing Manager

Oregon Catholic Press

Portland, OR 97213

Ph: 503-460-5306; Fax: 800-843-8181
Email: kayw@ocp.org
Publicity committee chair

Treasurer:

JEAN LARKIN (2000-2002)

Co-Publisher, Pflaum Publishing Group

9112 Damson Dr., St. Louis, MO 63123

Ph: 314-638-6811; Fax: 314-638-6812

Email: jlarkin@pflaum.com
Finance committee chair

Secretary:

CULLEN SCHIPPE (2001-2003)

Vice President and Publisher, Benziger

21600 Oxnard St., Suite 500

Woodland Hills, CA 91367-4947

Ph: 818-615-2600; Fax: 828-615-2698

Email: 
cullen_schippe@mcgraw-hill.com
Programming committee chair

DONNA GIAIMO (2003-2004)

Publisher, Pauline Books & Media

50 St. Paul’s Ave.
Boston, MA  02130-3491

Ph: 617-522-8911; Fax: 617-541-9805

Email: publisher@pauline.org
Publicity committee

THERESE BROWN (2002)

Senior Marketing Specialist

USCCB Publishing

3211 Fourth St., N.E.

Washington, DC 20017-1194

Ph: 202-541-3029; Fax: 202-541-3089

Email: tbrown@nccbuscc.org
Programming committee

JILL KURTZ (2002-2004)

Marketing Director, Our Sunday Visitor

200 Noll Plaza, Huntington, IN 46750

Ph: 260-356-8400; Fax: 260-356-8472

Email: jkurtz@osv.com
Publicity committee

Continued on page 3
OFFICE NEWS
Continued from page 2
CATHOLIC BESTSELLERS
All stores receiving the monthly Catholic Bestsellers poster have been contacted and asked to report on which inventory management system they use. If a sufficient number of these stores are able to provide the units sold data on a monthly basis in the four bestselling categories, we will transition to that data source from the monthly publisher reports of units sold to compile the monthly Catholic Bestseller lists.
Put an extra kick into your fall promotion plans to Catholic stores with an insert the monthly first class poster mailing to 452 Catholic stores. Information at: www.rothadvertising.com.


ACCESS "SPIRIT OF BOOKS" AND "CATHOLIC BESTSELLERS" ONLINE
Complete data and ordering can now be accessed online at: www.rothadvertising.com
CBPA SPONSORS SCHOLARSHIP TO 
CATHOLIC WRITER’S CONFERENCE

In our efforts to continue to support new and developing writers, the CBPA board of directors is offering a $500 scholarship to cover the costs of the annual Catholic Writers Conference and Retreat that takes place in January of each year. It is our hope that this scholarship will make it financially possible for a writer to participate who might otherwise be unable to afford to attend the conference.
There is a brief application process that will be reviewed and decided upon by the CPBA board in the fall of each year. Applicants must complete a short form and a 250-word written statement that explains why they believe that they should receive the scholarship. In addition, the application asks for a resume of previously published works.

The scholarship is open to all writers including published authors as long as they are not an employee or staff member of a publishing company. The criterion is financial need. All applications must be submitted electronically to the CBPA. Beginning in 2003, the scholarship will be awarded in September.

A new brochure outlining the details for the 2004 Catholic Writers Conference and Retreat is now available. Copies have been mailed to all CBPA member publishing houses. Additional copies can be obtained by contacting Carol at 516-674-8603. The 2004 presenters are: Bob Byrns on “The Business of Publishing”; Emilie Cerar on “What an Editor Does to Your Manuscript”; Donald Schwab will facilitate sharing sessions; Hamish Swanston, author; and Vinita Hampton Wright on “Submitting a Book Proposal: The Necessary Steps”, and “The Soul Tells a Story.”
Information about the $500 scholarship offered by the Catholic Book Publishers Association is included in the brochure. CBPA member publishers, editors, and marketers can recommend and distribute the brochure to both established and prospective authors.

The Conference will be held February 6-10, 2004, at the Redemptorist Renewal Center at Picture Rocks, Tucson, Arizona.
CBPA BOARD OF DIRECTORS—COMMITTEES

Continued from page 2

JEREMY LANGFORD (2002-2003)

Editorial Director
Sheed & Ward
an imprint of Rowman & Littlefield
1332 N. Halsted St., 302
Chicago, IL 60622
Ph: 312-664-5844; Fax: 312-664-5846

Email: jeremy.langford@rowman.com
Programming committee

JOHN G. POWERS (2000-2002)

Publisher, Scepter Publishers Inc.


8 W. 38th St. Suite 802

New York, NY 10018

Ph: 212-354-0670; Fax: 212-354-0736

Email: jgp@scepterpublishers.org
Governance committee

SUSAN PERRY (2003)

Senior Editor

Orbis Books

Walsh Building

PO Box 308

Maryknoll, NY  10545-0308

Tel.: 914-941-7636

Fax: 914-945-0670

Email: sperry@maryknoll.org

Programming committee

MIKE RAFFIO (2002-2004)

V.P., Sales and Marketing 

Resources for Christian Living

814 Jamestown Dr.
Miamisburg, OH 45342

Ph: 937-384-9912; Fax: 972-396-3014

Email: Mraffio@rcl-enterprises.com
“Catholics Read” 

Ad Hoc committee chair
ROB STONE (2003)

Advertising/Promotions Mgr., Bibles

Oxford University Press

3052 Turnberry Lane

Ann Arbor MI  48108-2068

Ph: 734-975-8960; Fax: 734-975-8961

Email: stoner@oup-usa.org
Governance committee

Executive Director:

TERRY WESSELS

Catholic Book Publishers Association

8404 Jamesport Drive

Rockford, IL  61108

Ph.: 815-332-3245

Fax: 815-332-3476

Email: cbpa3@aol.com

Please contact us if you have questions or if you would like to help. Committee membership is open to all publisher members.
CONFERENCE AND EXHIBITS CALENDAR 

Many of you ask for an easy way to find out about what conferences and exhibits are happening in the industry. Here are some sources of information:
Industry Events page on the Catholic Book Publishers Association website (see the link to the left on the home page or go to www.cbpa.org/conf.htm). The following links now also appear on the CBPA Industry Events page:

· Origins, published by the Catholic News Service Documentary Service, 3211 4th St. N.E., Washington, DC 20017-1100. Ph: 202-541-3290 or www.originsonline.com. The second page has a notice called “Datebook” containing information on national and international meetings. 

· NCEE News, published quarterly for members of the National Catholic Educational Exhibitors, Inc., 2621 Dryden Road, Suite 300, Dayton, OH, 45439. Ph: 800-555-8512. You can also access some of the information by going to their website: www.peterli.com and clicking on “Educational Meetings Calendar.”

· Events page on the United States Conference of Catholic Bishops website: www.usccb.org/news/events.htm. 
July 19-23

Christian Booksellers Association, Orlando, FL
July 14-18

Nat’l. Association of Pastoral Musicians Convention, Cincinnati, OH 
Aug. 21-25
Leadership Conference of Women Religious Nat’l. Assembly, 


Detroit, MI
Sept. 11-15 
Catholic Charities USA Annual Conference, Detroit, MI 
Sept. 24-28 
Nat’l. Association of Catholic Family Life Ministers Annual Conference, 


Houston, TX 
Sept. 25-26
OCEA conference in Cincinnati, Ohio

Oct. 8-13 

Frankfurt Book Fair, Frankfurt Germany
Oct. 26-29 
Annual Convocation of Nat’l. Association of Church Personnel 


Administrators, Mesa, AZ 
Nov. 13-15 
Parish Leadership Conference sponsored by Nat’l. Pastoral Life Center, 


New York, NY
Nov. 13-16 
Nat’l. Catholic Youth Conference, Houston, TX 
Jan. 9-10 
Johannes Hofinger Conference, New Orleans, LA
Feb. 20-22 
Religious Education Congress, Anaheim, CA
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WELCOME,
NEW MEMBERS
Publishers

Chalice Press

1221 Locust St Ste 1200
St Louis MO  63103

Ph: 314-231-8500

Fax: 314-231-8524

Email: customerservice@cbp21.com   
Missionaries of La Salette-Communication Center

4650 S Broadway, St Louis MO  63111

Ph: 314-353-5251

Fax: 314-353-4582

Email: lasalettecom@aol.com
Service Members 

Adibook.com

181 Industrial Ave, Lowell MA  01852

Ph: 978-458-2345

Fax: 978-458-1441

Email: info@adibooks.com 
Books2Bytes

184-13 Horace Harding Expressway

Fresh Meadows, NY 11365

Ph: 718-357-8700

Fax: 718-357-8776

Email: info@books2bytes.com  

Catholic Online

PO Box 9686, Bakersfield CA  93389

Ph: 661-869-1000

Fax: 661-869-0461

Email: sandy@catholic.org       

D.B. Hess Company



1530 McConnell Rd. 

Woodstock IL  60098
T: 815-338-6900

Fax: 815-338-9608

Email: sshowerman-gast@dbhess.com  

Religious Booksellers Trade Exhibitors PO Box 653, Mount Kisco NY  10549

Ph: 888-972-2556

Fax: 888-972-2556

Email: info@rbte.net  
Individual Member

Jan Skendzel                  
Sycamore Tree Consulting

707 S. Sandra St., Kingston IL  60145

Ph: 815-784-9776

Fax: 815-784-9777

Email: jan@sycamore-tree.com
Please encourage potential members to contact our office to obtain a membership kit. 
CBPA EVENTS
May Professional Skills Workshops Offer Bestseller Ideas, 
Spiritual Enrichment for Publishers

Submitted by Lisa Biedenbach

If you missed the Professional Skills Workshops at the Religious Booksellers Trade Exhibit this year, you missed some of the best workshops CBPA has hosted for member publishers. The workshops offered ideas for bestsellers from a prominent theologian and religion book reviewer and some advice for looking anew at what we do as publishers.
Images Not Information Sustain Us

The afternoon workshop on Tuesday of RBTE featured a 75-minute presentation, “What Keeps Me Going in Religious Publishing,” by John Buscemi, artist and liturgical design consultant with a studio in Albany, Wisconsin. Buscemi focused on how and why publishers should slow down at times and take stock of why we do what we do. He shared photo images that he said sustain him in his work and challenge him to look at the world from a different viewpoint.
Buscemi posed and responded to several questions during his presentation: How do we reconnect to the world around us, to who we really are? “Only in this age have we been able to see who we really are from outer space, thanks to the Hubble telescope and space explorations.” How do we get perspective on breakthroughs that challenge us on our way? “The Hubble telescope was, for a time, a laughingstock, but now what it produces is awe-inspiring. As religion seems to get more and more concretized, scientists have had to become poets. We have to re-immerse ourselves in the poetic.” What is the modality in which we work? In times of paradox and uncertainty, where do we look for stories, symbols and images? “The crisis we are in now in the church is not because we don’t try hard enough or work enough. We simply have not encouraged our imagination to range enough. We still ‘color within the lines.’ Sometimes we need to confront uncertainty by coloring outside the lines.”

Books That Could Be Bestsellers in 2005

In the second professional skills workshop, two panelists looked ahead to what will sell in 2005. The first panelist, Lawrence Cunningham, is professor of theology at the University of Notre Dame and author of 18 books. Cunningham, who lectures both in the United States and abroad, writes Religion Book Notes for Commonweal magazine and has authored over 300 articles and reviews, suggested the following book ideas:

· A brief introduction to the Catholic faith written from one theme, such as discipleship, for an audience that is used to watching television. “Keep it brief,” said Cunningham, “no longer than the Gospel of John.”

· A book of prayers in the Catholic tradition, like the publication Magnificat, and along the lines of the 18th-century prayer book Garden of the Soul. “It should be handy, usable and pocket-sized, with morning and evening prayers and classic prayers.”
· A one-volume readable history of the Catholic church for college use. “Someone will make a boxcar of money on this book,” predicted Cunningham. He told the audience that he receives questions monthly on church history and that such a book cannot be “one damned date after another, not about councils and popes, but about how people worshiped and how their spiritual life developed during a certain time in history.” 
· A one-volume introduction to Catholic theology that explains what theology is, how it is done, and that distinguishes between theology and religious studies. 

Continued on page 6

A “THANK YOU” NOTE
“Thank you all for the lovely surprise and gift at the CBPA meeting last week! I love the pen and will think of you all when I use it! The real benefit of belonging to CBPA is the camaraderie and fellowship that membership allows and fosters. I cannot tell you how often I have simply emailed or called fellow CBPAers to ask for advice or a shoulder to cry on! No one has ever turned away my requests for info or help. How can you put a price on this benefit of membership?
God bless you all in your publishing ministries and may God give you good health, good cheer and all good things!”
—Peace and good,
Lisa Biedenbach
St. Anthony Messenger Press
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CBPA EVENTS 
Continued from page 5
· A series of books that has an introduction to classics of Christian spirituality. He cited the great series produced by Paulist Press and Institute of Carmelite Studies as fine examples.

· A martyrology of the 20th-century but written from an ecumenical perspective—Anglican, Episcopalian, Catholic, Lutheran.

· A pamphlet series like those once published by the Catholic Truth Society on the basics of Catholic literacy.

· A book that offers a list of spiritual readings for young adults. “At Notre Dame University,” said Cunningham, “one of nine students goes out to do a year of service for the church. Students continually ask for a good list of books that they ought to read. The New Testament is a start and the great classics of various traditions.”

Trends PW Sees in Religious Publishing

Concluding the professional skills workshop was the second panelist, Jana Reiss, religion reviewer for Publishers Weekly, who discussed trends in religious publishing and offered practical tips for getting religious books reviewed in PW. Reiss gave two handouts to the audience: a tip sheet titled “How Do I Get My Books Covered in Publishers Weekly?” and “Religion Preview 2003,” a listing of editorial and advertising dates for religion books in PW.

She said that PW seeks crossover books. “We receive between 2,500 and 2,800 religious titles a year. We review 15% to 20% of those titles,” Reiss said. “If you really want to get a book reviewed in PW, then don’t publish a lead title in September when it has to compete with all the other books. Publish it in December and send it to me then.”
Reiss said 75% to 80% of the religious titles reviewed are Christian in nature; of Catholic books received, most are from secular houses because religious publishers, who are smaller, generally do not get their materials to PW on time and their books do not often have crossover appeal.
 Although Reiss admitted trend spotting is not her forte, she did cite the following:

· People are more likely today to reach for a book than to consult a priest.

· There is a rise of interest about the church among the laity, and so there are more books by authors with a pragmatic focus.

· Catholic readers are subtler with many identities at work. “Catholics are sophisticated readers. There is a need to have our books on the same level.”

· There is a return to tradition with emphasis on books culled from Catholic tradition, ancient and grounded, as featured in the May 12, 2003 issue of PW.

· Popular devotions—rosary, sacraments, saints—are gaining ground.
· Nuns. “It seems like secular publishers are publishing more books about nuns.”
· The topic of the Catholic church after the sex abuse scandal is a catalyst for growth if publishers speak to the crisis and what will happen to the laity. Smaller presses have access to the microphone.
· Lack of good design and packaging for some books by religious publishers. “The content is good, but the book looks bad.”
· Small gift books. 
· Books are getting shorter to meet the needs of people who are very busy.
· Preparation for a new pope.
· Children’s books published by religion publishers in general are not as high quality as books crossing over to the trade. “The books are not too didactic; they just aren’t that interesting.”
· There is an untapped market for youth and teens, especially about martyrs.
· There is a need for books for English-speaking Catholic children about the customs and life of Spanish-speaking Catholic children.
· Interfaith books.
· Catholic fiction formed on Catholic tradition. “It has potential if it is done well.”
POSITIONS SOUGHT / AVAILABLE
Sales and Marketing Associate
Ave Maria Press seeks a sales and marketing associate. Individual will be a self-starter; fit in well with a successful marketing team; have excellent written and verbal skills; be knowledgeable of the Catholic parish and school operations; have ability to collect and analyze data, set and meet sales goals, and plan and implement innovative sales and marketing efforts effectively. Send resume and compensation needs to Mary Andrews, Ave Maria Press, P.O. Box 428, Notre Dame, IN 46556. No phone calls. Fax: 574-239-2904; 
e-mail: avemariapress.1@nd.edu. 
Job description available at www.avemariapress.com.
Sales Trainer and Consultant
Fifteen-plus years as successful sales rep and regional, national. and international sales manager in the educational publishing industry. Interested esp. in sales training and sales consultant work. Excellent oral and written communication skills, organizational skills, and a strong team member. Willing to relocate and willing to travel.
Contact: Joyce Springer; 2913 Quail Hollow; McKinney, TX  75070; ph: 972-548-0617; email: joyce911@attbi.com.
Continued on page 7
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INDUSTRY NEWS

Catholic Book Club Closes
From Pat Kossmann, Literary Editor, America: “I regret to announce that, after 75 years of service, the Catholic Book Club—an adjunct apostolate of the Jesuits at America Press—will be discontinued. There will be no new offerings after June. If anyone is interested in visiting our Web site, go to www.americamagazine.org and click on the book club. In an effort to liquidate inventory, we are offering some good bargains. Please communicate to your employees and colleagues who handle subsidiary rights and special sales that there will be no further need to send me early manuscripts. Best wishes to all.”

New National Consultant Joins the Benziger Team
Timothy Mullner has been hired as the new National Consultant for Benziger at Macmillan/McGraw-Hill. Timothy is available for (arch)diocesan keynote presentations, catechist/teacher formation workshops, and locally-designed events, as part of Benziger's ongoing commitment to Total Parish Catechesis. Timothy will live and office in Dallas, TX. He can be reached at 972-562-9495, or via email: timothy_mullner@mcgraw-hill.com.

Birth Announcement
Julie Keisman Miller (JHK Marketing Services) missed her first RBTE ever this year, but she had a good reason: her son, Lucas Marshall Hathaway Miller, was born on May 20th, 2003. He weighed in at a hefty 8 lbs., 4 oz., measured 21 inches long, and has been growing ever since.
Jill Kurtz Appointed NCEE President
Jill Kurtz, CBPA board member and marketing director for Our Sunday Visitor, was named president of the National Catholic Education Exhibitors Association in April during the NCEA’s national convention. During her two-year term, she serves as the liaison between exhibitors and the NCEA board in the planning of future conventions. 

New Imprint, Hillenbrand Books, Launches

The Liturgical Institute and the University of St. Mary of the Lake, in collaboration with Liturgy Training Publications, is pleased to announce the launch of a new line of books. The imprint, entitled Hillenbrand Books, will be innovative and scholarly, advancing the Catholic theological tradition in relation to the liturgical and sacramental life of the church. The books in the imprint will incorporate classical and modern scholarship in a clear and direct style so as to serve the needs of professors, pastors, students and laity. Hillenbrand Books will respond to liturgical needs in the following categories: Textbooks; collections; Classics; studies and Pastoral Resources. Inquiries regarding Hillenbrand books can be directed to Liturgy Training Publications at 800-933-1800.

Continued on page 8
POSITIONS SOUGHT / AVAILABLE continued from page 6
Professional Sales Representative
Catholic publisher seeks capable, experienced individual for in-house account sales to designated Catholic trade accounts and to assist with a broad range of marketing and sales tasks. Responsible for the implementation of sales campaigns and marketing programs.

Successful candidate will have an excellent working knowledge of the Catholic faith. Must possess excellent sales ability & verbal and written communication skills. Must be competent with computer programs, including MSWord, email, Windows, (and Excel is preferred). A bachelor's degree and/or two years experience with the Catholic market preferred.

Position is located in Wisconsin and requires little or no travel. Those interested in working to promote Catholic resources with rural living in a predominantly Catholic town are encouraged to apply.

To apply, fax resume to (608) 565-2025 or email to: familytrad@aol.com
Continued on page 8
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Continued from page 7
Catholic Book Club Closes
From Pat Kossmann, Literary Editor, America: “I regret to announce that, after 75 years of service, the Catholic Book Club—an adjunct apostolate of the Jesuits at America Press—will be discontinued. There will be no new offerings after June. If anyone is interested in visiting our Web site, go to www.americamagazine.org and click on the book club. In an effort to liquidate inventory, we are offering some good bargains. Please communicate to your employees and colleagues who handle subsidiary rights and special sales that there will be no further need to send me early manuscripts. Best wishes to all.”


New National Consultant Joins the Benziger Team
Timothy Mullner has been hired as the new National Consultant for Benziger at Macmillan/McGraw-Hill. Timothy is available for (arch)diocesan keynote presentations, catechist/teacher formation workshops, and locally designed events, as part of Benziger’s ongoing commitment to Total Parish Catechesis. Timothy will live and have his office in Dallas, TX. He can be reached at 972-562-9495, or via 
email: timothy_mullner@mcgraw-hill.com.

Birth Announcement
Julie Keisman Miller (JHK Marketing Services) missed her first RBTE ever this year, but she had a good reason: her son, Lucas Marshall Hathaway Miller, was born on May 20th, 2003. He weighed in at a hefty 8 lbs., 4 oz., measured 21 inches long, and has been growing ever since.
Jill Kurtz Appointed NCEE President

Jill Kurtz, CBPA board member and marketing director for Our Sunday Visitor, was named president of the National Catholic Education Exhibitors Association in April during the NCEA’s national convention. During her two-year term, she serves as the liaison between exhibitors and the NCEA board in the planning of future conventions. 

New Imprint, Hillenbrand Books, Launches

The Liturgical Institute and the University of St. Mary of the Lake, in collaboration with Liturgy Training Publications, is pleased to announce the launch of a new line of books. The imprint, entitled Hillenbrand Books, will be innovative and scholarly, advancing the Catholic theological tradition in relation to the liturgical and sacramental life of the church. The books in the imprint will incorporate classical and modern scholarship in a clear and direct style so as to serve the needs of professors, pastors, students, and laity. Hillenbrand Books will respond to liturgical needs in the following categories: Textbooks, collections, classic, studies, and pastoral resources. Inquiries regarding Hillenbrand books can be directed to Liturgy Training Publications at 800-933-1800.
Continued on page 9
POSITIONS SOUGHT / AVAILABLE 

Continued from page 7
Managing Editor
Fordham University Press is seeking a Managing Editor who will be responsible for super-vising freelancers, proofreaders, and indexers for 36 books annually. The position will also involve the copyediting of manuscripts in-house and some acquisitions responsibilities. 

Applicants should have a bachelor’s or master’s degree preferably in the liberal arts or social sciences; five years experience copyediting scholarly books; excellent communications skills; total familiarity with The Chicago Manual of Style; knowledge of online editing (preferably in Word and WordPerfect) and the ability to accurately assess the time needed to edit each project, set schedules, meet deadlines, and work with authors through copyediting, proofreading, and indexing. Candidates should send a resume and cover letter to Saverio Procario, Director, Fordham University Press, University Box L, Bronx, 
New York 10458-5172; 

fax: 718-817-4785;
Experienced Sales and Marketing Person
Ambrose Siers, with 40 years of marketing experience, is seeking opportunities in the religious book, gift, and art market. Currently a consultant, his background spans retail to book publishing to periodicals. His experience includes trade and advertising sales, marketing plans, PR, proofreading, copywriting, and copy editing. Email: ambrose@core.com; 

ph: 414-421-1315. 
INDUSTRY NEWS 

Continued from page 7

Cistercian Publications Announces New Series

Cistercian Publications new series complements its existing Cistercian Fathers and Cistercian Studies Series. Under the general editorship of M. Basil Pennington, OCSO, the Monastic Wisdom series will bring into print the insights and reflections of contemporary monastic authors. The first volume, Cassian and the Fathers: Thomas Merton's Monastic Orientation Notes, Volume 1, is schedule for release late fall 2003.

World Library Publications Announces New Journal

WLP, the music and liturgy division of J. S. Paluch Company, has announced the advent of a new bi-monthly journal serving priests, deacons and all who have the responsibility to preach. Named Preach: Enlivening the Pastoral Art, this journal will stir the imagination and provide tools for preachers to improve their work, examine commentary on sources of preaching, insights from art, science and other preachers, and a variety of articles relative to the seasons of the church year. For advertising information, contact Peter Caragiulo at World Library Publications, 
800-621-5197 extension 2749 or email caragiulop@jspaluch.com.

Paulist Press Makes New Appointments
Paulist Press has recently appointed Kevin Maguire, formerly General Manager, to Vice-President and Director of Operations. The Press has also appointed Gloria Capik, formerly Advertising and Copy Manager, to Assistant Director of Marketing.

Bret Thomas named President of Peter Li, Incorporated
Bret D. Thomas has accepted the position of president and publisher of Peter Li, Incorporated, a national educational publishing and media company exclusively serving the K-12 and higher education market.
Citing Mr. Thomas’ leadership, performance, integrity and “20 years of superlative education and publishing experience,” Board Chairman Peter J. Li said it is time to “move the presidency of the company into younger hands in order to free up more time for me to focus on business expansion opportunities, as well as my many educational market interests.” Mr. Thomas assumed his new responsibilities as of April 2003. 

Mr. Thomas joined the Peter Li Education Group in 1998 and quickly advanced from Advertising Sales Representative to Publishing Director and then to Vice President, Group Publisher, prior to his latest promotion.
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GUIDELINES FOR SUBMISSIONS

The CBPA welcomes the submission of notices, news, and information pertinent to the industry. Submissions should be sent on disk in ASCII or Word format or via email. DO NOT TYPE IN ALL CAPS.

Submissions must be received by the due date listed below. Direct to CBPA executive director; 

email: cbpa3@aol.com attn/subject: CBPA Newsletter. The CBPA reserves the right to refuse any submission deemed outside or contrary to the charter of the organization. We do not accept product announcements.

Service members and others are encouraged to consider submitting informative articles discussing an issue within their area of expertise that is also of current interest to members for the For Your Information column. While of inherent promotional value, articles must deliver content to be accepted and the CBPA again reserves the right of refusal. Articles may be edited by the CBPA for content and length. Submit to cbpa3@aol.com.

THE NEWSLETTER IS PUBLISHED QUARTERLY: SEPT. 20, DEC 10, 
MARCH 20, AND JUNE 20,.

NEXT DEADLINE 

FOR NEWSLETTER SUBMISSIONS: 

SEPTEMBER 10

(SEPTEMBER 20 ISSUE)
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Technology Helps CatholicsRead And Even Brings Out-of-Print Books Back to Life
Submitted by Mikhail Vaysbukh, Data Conversion Laboratory Inc.
We've been asked to write this article by Terry Wessels, executive director of the Catholic Book Publishers Association, in response to the CatholicsRead program. In order for your book to be accepted into the program, you need to submit digital files. So we'll look at the services offered by Data Conversion Laboratory Inc. (www.dclab.com), including the new books2bytes service (www.books2bytes.com), which will help you prepare files for the program. We’ll also provide ideas on how publishers and libraries are using technology to expand their horizons. 
The CatholicsRead program promotes reading of the Bible by using the Internet to highlight selected books. But it’s just one of the ways in which modern technology helps broaden audiences for books and publications that otherwise get limited visibility. Other examples of how technology helps include:
· Reviving out-of-print titles by converting them into electronic formats, which can be easily edited for new print and electronic editions.

· Creating e-book versions of books, which can be made available on CD-ROM or by instant download from the Web.

· Preparing serialized versions of books and sending them out to subscribers by e-mail.

This is the strength of new technology. It allows you to make titles available in many different formats. Many readers will continue to favor the traditional printed book. But younger readers, well versed in computer games and downloadable music and videos, favor electronic books. For them, reading from a computer screen has become second nature.

E-books also offer big advantages to adult readers. Such a lot of gems fall out-of-print and readers are overjoyed when they can download an inspirational title from the Internet. It saves them spending months trawling the used bookstores to find a copy. And older readers can benefit from larger font sizes and the added convenience.

But if you only have hardcopies of the titles you want to revive or reissue, you will need to convert them into electronic format. Our Books2Bytes service lets you make your books available quickly by converting individual titles, printed copy, or PDF files into digital formats.
We created the books2bytes service specifically to help publishers who need to revive titles. We saw a growing need to do this among mid-size and small publishers. And realized we could offer both a quality and cost-effective service using the Internet to take preliminary orders and requirements.

Data Conversion Laboratory Inc. is a long-established New York firm with clients in governments, multi-national business, and publishing. With the Books2Bytes service we've streamlined the resources of Data Conversion Laboratory Inc. to fit the trade book publishers conversion market.

Data Conversion Laboratory Inc. was recently brought in by the New York Botanical Garden. The project involved converting rare books by French botanist Andre Michaux into digital format, so that these fragile treasures could be made available on the Internet. (See: www.dclab.com/nybg_digitization_project.asp)

Across the world, rare and out-of-print books are being made available electronically. One recent exclusive in our online newsletter, DCLnews (www.dclab.com/dclnews.asp), looked at how the British Library has digitized the Lindisfarne Gospels, a dark age illuminated manuscript so fragile it cannot be handled by the public, and made it available on the web. (See: www.dclab.com/lindisfarne_gospels.asp)

The CatholicsRead program is part of this movement to make great books easily available to everyone. Our Books2Bytes service offers enabling technology to make this possible in many ways.
[image: image10.jpg]



PRESIDENT’S BACK COVER COPY
Showing Initiative
Submitted by John D. Wright, CBPA President

CatholicsRead.org Initiative
Our recent meetings at the Religious Book Trade Exhibit in St. Charles, IL in May were exciting for me from two perspectives. The first was the announcement of the CatholicsRead program to the publishers and booksellers who were present. After a year and a half of work by the members of the Board and our executive director, Terry Wessels, we were able to present a simple yet viable program to encourage people to read Catholic literature and use other Catholic resources. Our goal has been to present a program that would heighten awareness of good religious reading in an uncomplicated fashion that would be accessible to the average Catholic. Only time will tell, but from the initial responses of those in the industry, the booksellers, and various diocesan and parish leaders whom we consulted, this program has a chance. It will depend on a multifaceted publicity approach to get the program known and it will depend on the creativity of our publisher members and the booksellers to make it work. But we see a great potential in the program and have committed the Association to it for the next several years. I hope next year at the RBTE we will have great experiences to report and share.
Green Press Initiative

The second item of note was a presentation by Tyson Miller, the program director from the Green Press Initiative. He made a presentation the Board in the morning and then one to the membership in the afternoon on Tuesday at the RBTE. He was invited to do so after a suggestion from Frank Cunningham of Ave Maria Press who thought that the Green Press Initiative might have a direct benefit to our association members.

While I cannot summarize the presentation here, the basic message was that we could affect environmental change by the actions of our publishing companies. Specifically, if we take some steps to work with others concerned about the environment and our natural resources by buying and using recycled paper in our products, we can effect a change that will save old-growth trees and lower our costs. Tyson’s presentation showed that our success in this effort, and as a global community, depends upon our ability to see how everyday actions impact our natural world.

We are all concerned about our bottom lines and several members expressed that while they had tried to use recycled papers in the past, it was just too costly to do so. The message of the Green Press Initiative is that by working together and by notifying suppliers of our intentions, we can make a change that will provide both recycled papers of quality and reduced costs for us as publishers. 
The Board of Directors made the following resolution: “The Board of Directors of the CBPA commits to the support of the Green Press Initiative in principle and practice. We encourage our members to investigate for themselves the same possibility for their publishing house. We do so based on our support for the values and principles of stewardship and Catholic social teaching.” This resolution commits the Board and the Executive Director to use recycled paper for its directory and other paper publications. We will ask that those who supply CBPA-related materials to use recycled paper when at all possible. Our resolution does not require any member company to accept this advice or to make any steps toward the use of recycled products. However, the Board strongly urges each member company to investigate the initiative or alternate programs.
To begin this process, publishers are asked simply to notify their providers that it is their intention within the next 3–5 years to switch totally to recycled papers. Green Press Initiative provides a sample letter. The second step is to work with the initiative—which has over 40 publishers on board so far—to investigate the process of purchasing paper cooperatively. Green Press Initiative and their staff will work with each company privately to determine needs. Mr. Miller used an example from history to help. In the 1950s, air bag technology was available but not in our cars. Almost a decade later when an agency ordered 5000 cars and requested air bags, the technology finally became affordable and is now widely available. Cheaper recycled paper can be affordable if we work together. For more information on the Green Press Initiative, please contact Tyson Miller on line at miller@greenpressinitiative.org and visit their website at www.greenpressinitiativeinitiative.org. He also can be reached at 800-694-8355 extension 13. By the way, CBPA will not be sending out any paper on this initiative!
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